
How The Recruitment Events Co. Uses Paiger For
Their Influencer Marketing

Social media can be said as the best marketing channel to drive attendance, hype and
engagement. But social media marketing can be time-consuming for the organiser as well as the
influencers who are posting. With social media event marketing it is key to know what time and
what to post - a continuous struggle for many companies. 

You want to have as many people talking about your
event before and after. Prior to the event is it all about
sign-ups and getting the event as near to full as
possible. For Jamie Leonard at The Recruitment Events
Co. "“we wanted it [Paiger] for a very simple process
which is to give people a really quick way to share our
content”. By utilising individuals who have an appeal on
their own whilst using branded content and images is a
winning combination for Jamie. 

After choosing the right ambassadors, a company can
engage with a larger network and humanise the brand.
Both the influencers and company reputation is on the
line meaning the content shared needs to work for the
benefit of both brands. Jamie couldn't agree more. "It's
all about taking that fan base and using it as a
marketing tool". He knows that event sales have been
boosted since tapping into influencer networks. The
issue for him became how to share the best content. 



With any ambassador programme
you need to make it as easy as

possible, if you start asking people
to find their own way you are going

to get less results. 

The Challenge

LinkedIn for The Recruitment Events Co. is where their main customer base operate being the
recruitment market, so it was always going to be a place they wanted to focus marketing efforts. They
found that their posts from ambassadors were very sporadic, an email here and a Facebook post
there. They were sending the odd email here and there to get them to share our posts, so we thought
if we could do this the right way with an easy to use technology we could get into their networks. They
initially utilised an alternative platform but found many missing features that did not allow them to
simplify their processes. 

Using an advocacy or ambassador programme to
allow fans of their events to promote for them



We wanted it for a very simple process
which gives people a really quick way

to share our content. 

The Solution

Paiger offers The Recruitment Events Co. a simple process which allows their people a quick way to
share company content. They are a small company and like to work with companies that listen to
their requests, take them onboard and make changes that work for everyone, something Paiger
could offer. After hearing how recruitment companies had utilised Paiger with employees sharing
content, they were excited to come along with a fresh approach that works well. After quick on-
boarding process they began to see an increase in engagement via visible share rate, comments and
clicks in Paiger reports. A key feature for them was the text messaging function meaning their
ambassadors could simply reply yes to a message and their post goes out. 

Implementing Paiger to allow ambassadors a simple and
quick way to share content. 



The Conclusion

The Recruitment Events Co.'s influencer programme is growing with the business which allows their
ambassadors to easily like and share company posts by saying yes to a text message or email alert.
"The fact you could reply yes to a text message and that post went out was something I thought was
great and so easy". The process has become part of the companies marketing strategy and
contributed to their positive ROI. 

How can you do something similar to Jamie and The Recruitment Events Co.?

How The Recruitment Events Co. uses Paiger for their
influencer marketing

Get Paiger
 Add your influencers into the account
Establish a content sharing plan via the discover

1.
2.
3.

    tab

4. Start pushing quality content out 
5. Monitor the ROI in Paiger reports 
6. Gamify the process by incentivising and
offering rewards


